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SEL Applications
COLLEGE 85% of students will use online
resources to research various institutions.

IDENTITY 85% of students will discover their inner
values with practical tools of self awareness.

SELF AWARENESS 85% of students will attune
to their individual personalities with character
development activities.

PERSONAL VALUES 85% of students will define
who they are as foundations for future planning.

AGENCY 85% of students will possess authority of
their behaviors & assume accountability for
personal choices. 

CAREER 85% of students will engage with
professionals of various industries.

EXPLORATION 85% of students will experience
life as a freshman on an in person college tour. 

HIGH SCHOOL 85% of 8th graders & their
parents/guardians will prepare for successful
transition into feeder high school.
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SEL & CCMA ALIGNMENT
Students create consciously aligned future pathways by matching their personal values with

individually researched post-secondary options.



TIME (hours)

KEY STUDENT OUTCOMES

PROGRAM INVESTMENT

Services were delivered during regular school hours and in collaboration with PE and Tech Apps teachers. 
Pre & Post assessments were given to measure student growth and impact in specific SEL & CCMA categories. 

RESOURCES

2022 STUDENT IMPACT REPORT
INNERVERSE SCHOOLS

We do not have consistent, relevant learning
opportunities that allow middle schoolers to

consciously invest themselves into future planning.

THE PROBLEM

Students who can claim their personal
identities by responding to "who are you?"
with 5 or more value words. 

 a NEW CATEGORY of College and
Career Readiness that guides middle

schoolers through an inner self
discovery to chart consciously aligned

future pathways.  

IG@ innerverse.inc
team@innerverseinc.com

346.291.6414

501 (C) 3 NON-PROFIT ORGANIZATON

OUR SOLUTION
INNERVERSE's curriculum guides middle

schoolers through a journey of self discovery
to chart consciously aligned future pathways 

CURRICULUM GOALS

CCMA Applications

Students who identified themselves  as
responsible for maintaining their
engagement & participation in class.  

SELF AWARENESS

AGENCY & ACCOUNTABILITY

Students who commit to using their
personal values as motivations for
making post-secondary decisions.

Students who scored correctly on graduation  &
future planning questions (Career clusters,
Endorsements, GPA calculations) indicating they
are equipped to make well informed decisions
for high school success & beyond.   

IDENTITY

SEL CCMA

8th Graders who strongly agree they are
confident in their capabilities to
independently select their high school
courses and end Endorsements. 

The INNERVERSE curriculum leads students to align their future pathways with their personal values, virtues, skills and interests. 
6th - 8th graders receive 10 modules with Social & Emotional Learning (SEL) & College, Career, Military Awareness (CCMA) activities.

KEY TOOLS & STRATEGIES

Maslow's Pyramid of Needs

Value Assets Matrix

Tx Oncourse CCMR online platform

Career Fairs, Industry Professionals

Real World Scenario Applications

Peer Groups

College Trips, Parent Mtgs

Holland Code Personality -

Skills & Interests Gallery Walk

Students who consciously use their
personal assets as tools to manage their
attitudes, emotion and behavior
responses.

HOW DOES KNOWING WHO YOU ARE HELP
YOU MAKE THE RIGHT DECISIONS FOR

YOUR FUTURE?  

If you don’t know yourself you could
make a wrong choice in career and not
be happy with ur choice in the future.

                                      -8th grader

WHAT IS YOUR MAIN TAKEAWAY FROM
YOUR TWO WEEKS WITH INNERVERSE?






I can control my own feelings and I
can know who I am if I really want to.

I can be the person I want to be.
                                   -7th grader

PARTICIPANT FEEDBACK

WHAT ARE YOUR GREATEST CONCERNS
IN REGARDS TO YOUR CHILD´S FUTURE?






Making sure he’s aware of his choices and
he’s clear as to the choices he’s making.
                                   -Mother of 8th Grader

HIGH SCHOOL TRANSITION 

FUTURE PLANNING

GRADUATION READINESS
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